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Introduction  

This study has been undertaken by Gloucestershire County Council’s Thinktravel programme on behalf of Chipping Campden Business Forum. The business 

forum are seeking to assess the current parking situation in Chipping Campden to ascertain whether car parking is at capacity, and at which locations, in 

order to find potential solutions to mitigate the impact and find sustainable travel alternatives. The intention is to open up the High Street’s accessibility for the 

economically active (i.e. those spending money within the town) to help protect the economic status of the town. 

Brief 

• Establish total number of free parking spaces in Campden; 

• Understand usage of parking spaces; 

• % occupancy; 

• Length of occupation (short vs long term); 

• Origin of users (shoppers, traders, residents, visitors, walkers, others); 

• Ascertain if there is a parking problem (not just an issue) through fact based analysis and if there is provide indications on possible solutions. 

Thinktravel  

Thinktravel is a Department for Transport (DfT) funded initiative. It is intended to provide an economic boost through encouraging sustainable travel. 

Gloucestershire County Council was awarded £5m from the DfT (as part of the Local Sustainable Transport Fund). Thinktravel offers free support to community 

organisations with transport issues through the Communities Connect CIC. 

Methodology 

Parking audit 

Parking survey data was collected at three times of year: Tuesday 10th January / Saturday 14th January; Wednesday 12th March / Saturday 15th March and 

Wednesday 5th July / Saturday 15th July.  To establish whether there was a comparison, firstly, between weekday / weekend parking demand and secondly, 

between term time and during school (Easter/Summer) holidays.  

For consistency, the filtering process used in previous analysis stages, has been used again to ascertain the current capacity of parking at each location against 

time slots throughout the day, as well as parking duration / dwell time. Full raw datasets for all survey days are shown within the Annex - these have been split 

by location and colour coded to show the duration of stay for each individual car registration.  

A percentage for the parking capacity, has been calculated, against the maximum number of spaces available at each of the locations to show percentage 

capacity used.  



For the purposes of this study the High Street has been separated into three sections: High Street (Church Street to Sheep Street), Lower High Street (Sheep 

Street to Hoo Lane) and Leysbourne (Church Street to Cidermill Lane). See map below: 

 

Map 1: Location of parking audits 

  

 

 

 

 

 

Street Number of spaces 
(as observed 
through parking 
behaviour) 

Comments 

High Street 128 Church Street to Sheep Street. 
Includes 5 disabled bays 

Main Car Park 30 Pay and display. First 20 mins 
free. 50p per hour. 2 hour max. 

Lower High 
Street 

39 Sheep Street to Hoo Lane 

Leysbourne 28 Church Street to Cidermill Lane 

Park Road 20 Parts too narrow for both sides 
so only one side counted 

Sheep Street 20  

Cidermill Lane 14 Approx. 6 spaces around 
corner could be dangerous 

Church Street 50 1 disabled bay 

Cherry Orchard 20  

Calf Lane 27  

Pear Tree Close 25  

 
N.B. Parking spaces were calculated using observations of how people 
were parking i.e. taking more space than strictly required and above the 
4.8m regulation car parking space. 
 



Parking spaces for each road were measured based on the number of observed cars parked and spaces. Therefore, this considers how people are parking 

i.e. taking more room than necessary and not based on standard car parking bay lengths of 4.8m. This depicts the ‘real life situation’.  

After the initial study in January, Hoo Lane, Back Ends, Park Road and Littleworth were removed from the audit because they were observed to have limited 

turnover of spaces and consistent capacity. 

ANPR 

It was not possible to make use of Automatic Number Plate Recognition (ANPR) as part of this study to track the registered origin of the vehicles counted, thus 

providing insight into the reasons for travel and distances travelled. Licensing issues prevented the use of the Gloucestershire County Council ANPR because 

this was beyond the scope of the original licence. Survey data relating to the origin and reason for journey was used, combined with the length of stay and 

capacity data to provide a viable alternative to the use of ANPR. 

Surveys 

Two types of survey were carried out, one for businesses and one for visitors. The aim of the surveys was to help understand the usage of parking spaces 

within the town: who is using them, the purpose of their visit, length of stay and origin of their journey. The survey also attempted to find out if the perceived 

parking problem in Chipping Campden was an issue for businesses and visitors. 

Business surveys took place in January and June and visitor surveys took place in January and August in order to capture a wide range of people. 

 

 

  



Summary Findings - Parking Space Occupancy – Seasonal Comparison 

The following tables show a comparison of the parking capacity data (%) collected on each day within each of the seasonal variations. The Main Car Park 

and High Street are the focus of the detailed discussion below. 

Table 1 shows the weekday percentage of car parking spaces used for all streets surveyed. Where available capacity is below 15% the text is shown in red. 

The most central streets: High Street, Lower High Street, Leysbourne and Sheep Street are all shown to be near capacity for substantial portions of the day. 

Streets that are further from the town centre are typically less busy, expect at peak times adjacent to the schools. This is based on real observed situation.   

Table 1: Weekday Parking capacity by time and location.  

 

 Weekday Parking (Capacity % used) 

 9am-10am 10am-11am 11am-12pm 12pm-1pm 1pm -2pm 2pm-3pm 3pm-4pm 4pm-5pm 
Total 

Spaces 
Available 
(Approx.) Parking location Jan Apr Jul Jan Apr Jul Jan Apr Jul Jan Apr Jul Jan Apr Jul Jan Apr Jul Jan Apr Jul Jan Apr Jul 

Main car park 17% 17% 23% 27% 27% 57% 67% 83% 70% 43% 70% 47% 47% 63% 47% 43% 67% 53% 47% 67% 53% 17% 87% N/A 30 

High Street 85% 70% 83% 87% 76% 96% 87% 81% 99% 80% 80% 97% 84% 79% 98% 77% 80% 92% 85% 83% 96% 72% 84% N/A 128 

Lower High Street 85% 72% 90% 87% 90% 92% 87% 97% 82% 79% 95% 90% 82% 97% 95% 77% 90% 95% 85% 92% 92% 72% 87% N/A 39 

Leysbourne 89% 100% 93% 93% 86% 100% 93% 86% 107% 86% 93% 89% 89% 96% 89% 82% 93% 89% 89% 86% 79% 79% 82% N/A 28 

Cidermill Lane 36% N/A 47% 36% 33% 47% 50% 13% 53% 50% 20% 53% 50% 27% 47% 43% 33% 53% 43% 40% 53% 86% 33% N/A 14 

Church Street 40% 39% 52% 52% 67% 61% 50% 76% 70% 50% 55% 85% 46% 55% 82% 42% 79% 76% 96% 73% 88% N/A 52% N/A 50 

Calf Lane 67% 93% 52% 100% 111% 52% 100% 93% 41% 89% 96% 52% 85% 93% 48% 100% 93% 41% 81% 100% 41% 52% 82% N/A 27 

Pear Tree Close 28% 8% 48% 24% 12% 56% 28% 8% 48% 32% 8% 52% 36% 4% 56% 44% 4% 60% 8% 4% 40% N/A 8% N/A 25 

Cherry Orchard Close 40% 35% 35% 40% 40% 40% 40% 30% 40% 45% 25% 50% 35% 25% 60% 100% 30% 65% 25% 35% 35% N/A 35% N/A 20 

Sheep Street 90% 85% 90% 100% 70% 95% 100% 90% 90% 65% 90% 75% 90% 80% 85% 85% 65% 70% 70% 85% 70% N/A 80% N/A 20 

 

 

 

 



 

Table 2 shows the weekend percentage of car parking spaces used for all streets surveyed. Where available capacity is below 15% the text is shown in red. 

The High Street appears to experience a lower demand on a Saturday compared to that of a weekday. 

Table 2: Parking capacity by time and location during the weekend (January, April and July).  

 

  Saturday Parking (Capacity % used) 

  9am-10am 10am-11am 11am-12pm 12pm-1pm 1pm-2pm Total Spaces Available 
(Approx.) 

Parking location Jan Apr Jul Jan Apr Jul Jan Apr Jul Jan Apr Jul Jan Apr Jul 

Main car park 30% 57% 57% 57% 100% 63% 77% 80% 57% 93% 93% 63% N/A 93% 47% 30 

High Street 65% 71% *85% 59% 78% *85% 58% 87% *85% 70% 84% *85% N/A 90% *85% 128 

Lower High Street 56% 67% 85% 51% 79% 95% 50% 74% 87% 60% 72% 90% N/A 62% 90% 39 

Leysbourne 61% 93% 61% 55% 93% 54% 54% 100% 46% 65% 100% 46% N/A 93% 39% 28 

Cidermill Lane 11% 40% N/A 11% 40% N/A 22% 40% N/A 0% 40% N/A N/A 40% N/A 14 

Church Street 38% 73% N/A 38% 88% N/A 44% 88% N/A 44% 88% N/A N/A 88% N/A 50 

Calf Lane 52% 67% N/A 56% 78% N/A 52% 78% N/A 48% 78% N/A N/A 78% N/A 25 

Pear Tree Close 8% 36% N/A 12% 36% N/A 20% 28% N/A 16% 36% N/A N/A 32% N/A 25 

Cherry Orchard Close 20% 25% N/A 25% 35% N/A 20% 35% N/A 20% 35% N/A N/A 35% N/A 20 

Sheep Street 89% 85% N/A 89% 65% N/A 89% 65% N/A 73% 65% N/A N/A 65% N/A 20 

 

* Saturday parking in July has been recalibrated to better reflect the anticipated parking capacity. This was necessary because a change in method was used to allow coverage on the survey 

day by a single person and to compensate for the fact that several parking spaces were temporarily unavailable due to construction works. 

 

 

 

 



Main Car Park  

Figures 3 and 4 show a comparison between the weekday and weekend parking capacities at the time of surveying, in the Main Car Park.  The weekday 

results show that parking demand was higher during April, although there was a similar pattern in terms of peak times around 11am. The January parking 

results dropped off after 3pm. 

Figure 4 shows that parking demand was higher during April. April and January showed similar trends around 11am and 12pm. July showed a reduced 

demand for parking spaces in the Main Car Park, possibly due to school holidays.  

 

Figure 3: Parking capacity comparison during the week – Main Car Park  Figure 4: Parking capacity comparison during the weekend – Main Car Park 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

Main car 
park 
Weekday 9am 10am 11am 12pm 1pm 2pm 3pm 4pm Ave. 

Jan 17% 27% 67% 43% 47% 43% 47% 17% 39% 

Apr 17% 27% 83% 70% 63% 67% 67% 87% 60% 

Jul 23% 57% 70% 47% 47% 53% 53% - 50% 

Main car park Sat 9am 10am 11am 12pm 1pm Ave. 

Jan 30% 57% 77% 93% -  64% 

Apr 57% 100% 80% 93% 93% 85% 

Jul 57% 63% 57% 63% 47% 57% 
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Duration of stay 

The Main Car Park has a maximum stay time of two hours. Most of stays are for one hour. A minor number of stays exceed the time restriction, mainly tipping 

into the 3-hour bracket. The pattern was observed in all seasons and both on weekdays and weekends. 

Table 3: Duration of stay in Main Car Park  

Main Car Park 

Duration of Stay / Number of Cars 

Survey Day 1 hour 2 hours 3 hours 4 hours  5 hours 6 hours 7 hours 8 hours 9 hours 

January Weekday 66 8 2 1 N/A N/A N/A N/A N/A 

January Saturday 51 11 1 0 N/A N/A N/A N/A N/A 

April Weekday 56 31 6 0 0 0 0 1 0 

April Saturday 65 13 12 N/A N/A N/A N/A N/A N/A 

July Weekday 35 28 4 1 0 0 N/A N/A N/A 

July Saturday 50 12 4 0 0 N/A N/A N/A N/A 

 

  



High Street 

The weekday results in Figure 5 show that parking demand was highest during in July reaching 96% capacity for over 5 hours of the day. Both January and 

April experienced a similar level of demand.  Figure 6 shows that parking demand was higher during the July Saturday, peaking around 11am, whilst January 

parking demand dipped between 10am and July data showed an anomaly due to data collection error which has been adjusted. 

 

Figure 5: Parking capacity comparison during the week – High Street   Figure 6: Parking capacity comparison during the weekend – High Street 

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

High 
Street 
Weekday 9am 10am 11am 12pm 1pm 2pm 3pm 4pm Ave. 

Jan 85% 87% 87% 80% 84% 77% 85% 72% 82% 

Apr 70% 76% 81% 80% 79% 80% 83% 84% 79% 

Jul 83% 96% 99% 97% 98% 92% 96% -  94% 

High 
Street 
Saturday 9am 10am 11am 12pm 1pm Ave. 

Jan 65% 59% 58% 70% - 63% 

Apr 71% 78% 87% 84% 90% 82% 

Jul 92% 90% 96% 90% 90% 92% 
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Duration of stay 

The High Street has no restrictions for length of stay. Table 4 shows that the largest proportion of stays are for one hour. However, a sizable proportion of 

vehicles are parked for 5 hours or longer.  

Table 4: Duration of stay within High Street 

High Street 

Duration of Stay / Number of Cars 

Survey Day 1 hour 2 hours 3 hours 4 hours  5 hours 6 hours 7 hours 8 hours 4 hours or more 

January Weekday 197 55 22 26 24 22 26 43 141 

January Saturday 155 49 16 42 N/A N/A N/A N/A 42 

April Weekday 132 40 28 9 8 12 17 28 74 

April Saturday 69 43 37 26 31 N/A N/A N/A 57 

July Weekday 96 60 20 17 19 12 48 N/A 96 

July Saturday 188 52 40 24 16 N/A N/A N/A 40 

 

Occupancy vs duration of stay 

January weekday showed consistent levels of high occupancy with an average of 82% on the High Street with large numbers of 1 hour stays (197) compared 

with long stay. 

January Saturday showed lower levels of occupancy with an average of 63% on the High Street and again experienced large numbers of 1 hour stays. 

April weekday showed there to be an average occupancy of 79% with the afternoon being slightly busier than the morning. Short stays of 1 hour were 

observed to be lower than those in January weekdays (132) whilst the long stays (74) were also lower than those observed in January and July. 

April Saturday showed a trend of increasing occupancy towards the afternoon with an average occupancy of 82% throughout the day. Comparatively few 

short 1 hour stays were observed. 

July weekday was the busiest day of all the sample days with an average occupancy of 94% and was consistently busy throughout the day. Fewer 1 hour 

stays (96) were observed than a weekday in January and April, although more long stays were observed when compared to April. 

July Saturday had a similarly high level of occupancy (92%) to the July weekday. However, many more 1 hour stays were observed compared to the July 

weekday.  



Visitor and Business Survey Results  

Separate surveys were carried out for the business community and visitors to the town. The survey results are shown in greater detail as an annex to this 

report. 

Business Survey 

56 businesses responded to the survey, 28 of which were based on the High Street itself. There is a clear trend for staff working within the town to park their 

cars on the High Street. Most staff (83%) working within the town still travel to work by car and over half of these (57%) usually park on the High Street. 

Combining these percentages with the observed parking patterns means that any one weekdays, 127 number of cars parked on High Street (including 

Leysbourne and Lower High Street) belong to local employees between 9am and 5pm.  This is equivalent to 65% of parking spaces on the High Street, 

including Leysbourne and Lower High Street. Coupled with this, over 70% of deliveries are made to the front entrance on the High Street. 

Visitor Survey 

A visitor survey was carried out in April and repeated July 2017. The survey was aimed at people visiting the town, be it as a resident shopping, tourist day 

visitor or hiker. The aim of the survey was to understand the types of user, their length of stay, their origin and the numbers of each type of visitor. Detailed 

postcard surveys were completed by visitors during July/August (issued via various shops, cafes and other venues) and through a supplementary face to face 

‘stop and interview’ process in August focusing on the key questions.  

Most visitors to the town travelled via car. Residents were evenly split between driving and walking. The majority of each group parked on the High Street, 

although a large number of visitors used the Main Car Park. Visitors reported convenience for the reason for where they parked, whereas residents stated 

availability was the key reason. The results set out below are aggregated from both the postcard survey and the face to face survey sources, totalling 202 

responses.  

Location of respondents 
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Reasons for visiting Chipping Campden  

With most respondents having parked on the High Street, it is possible to build a picture of the types of visits people make to the town. The main reason for 

visiting Chipping Campden was shopping (34%), followed by leisure (19%). Generally, there was a good variation of reasons for visiting. 

Hikers made up 9% of the reasons given for visiting, whilst commuting contributed 4%. These groups were assumed to be a responsible for a large number of 

long stay car parking occurrences on the High Street and make up a total of 13% of visitor parking. 

Many of the reasons given would be expected to result in short stay parking occurrences. 

 

Parking location 

Residents that have driven most frequently parked on the High Street (46%), 

followed by the Main Car Park (23%). A similar pattern of behaviour was observed 

in visitor parking habits. 52% of visitors had parked on the High Street and 23% in 

the Main Car Park. 

Residents and visitors both stated that above all parking availability and 

convenience were the main factors influencing their parking location.  

 

Length of stay 

The 13% of visitors assumed to be parking long stay (see above) this correlates 

with 15% of respondents claimed they were going to stay for 5 or more hours.  

Almost three quarters of people stayed for 3 hours or less, with 1 hour (25%), 2 

hours (26%) and 3 hours (22%) with a relatively even share. 

28% of residents were staying for under 1 hour, 14% for 2 hours and 23% for 3 hours, whilst 35% were staying for 4 hours or more.  

 

 

  



 

 

Length of stay vs reason for visit 

This chart shows the reason for visiting broken down into the length of 

stay given by respondents. 

Shopping is clearly the most common reason for those visiting for under 

an hour. Shoppers also stayed for 2, 3 or 4 hours but not 5 or more. 

Leisure, which is likely to include tourists visiting, saw people stay varied 

lengths of time, but most commonly 2 hours. 

Interestingly hiking shows up in the under 1 hour section, which may be 

due to hikers returning to their car being interviewed. Most hikers stayed 

for 3 hours with a small number staying for 5 or more hours, again this is 

dependent on their interpretation of the question. 

 

 

  



Previous research 

Gloucestershire County Council published a parking study in March 2014. The objectives of the study were to: support the delivery of local transport plan and 

district parking strategy; improve access to local businesses and households; and manage congested areas.  

The report found the key issues to be: congested parking on the High Street; high level of locally registered vehicles on High Street (either residents or short 

driving trips); peripheral streets approaching capacity. 

This study has experienced similar results to the GCC study. Although ANPR was not available for this study, the combination of parking audit and survey 

data has allowed to show the proportions of each user group and their behaviours. 

In a British Parking Forum paper, published in 2006, the Association of Town and City Management (ATCM) sets out seven main factors that should be 

considered for town centre parking supply. These are: 

1. Quantity and convenience: quantity must match the size of the town centre and in smaller centres, must not be more than five minutes’ walk away 

from the main shops; 

2. Payment and control: payment on departure encourages a longer shopping trip and therefore greater spend; 

3. Free short stay: a very limited amount of free parking (first few minutes) helps short visits and customer satisfaction, but it must not be open to abuse 

(ACTM is not an advocate of free parking); 

4. Pricing structure: tariffs should be limited to up to three hours to discourage the use of parking spaces by commuters; 

5. Security: car parks need to be well designed, maintained and managed, with uniformed patrols and CCTV; 

6. Quality: car parks are often the ‘gateway’ to the town centre and should reflect the need to meet high customer expectations; and 

7. Signage: highway signs including variable messaging boards can help drivers to find available spaces more easily. 

Shoup (1999) explains that the availability of free on-street car parking leads to up to 74% of vehicles in congested traffic being present solely to search for 

parking spaces. A 15 per cent availability of spaces is required to prevent drivers hunting for spaces. Depending on the location [or time], to achieve 

the same 15 per cent vacancy rate, it is needed to charge more than at locations [or times] with less demand. These figures relate to US cities, where in many 

cases there is a significant gap between low cost on street parking (traditionally coin fed meters) and off street car park charges. However, his arguments 

could be seen to be transferable to areas that are considering whether to lower their on street parking charges or eliminate them altogether. 

Some of these factors may be applicable to Chipping Campden to provide a holistic solution to local issues. 

 

 

  



Summary and conclusions 

This study has provided evidence to show whether or not there is a real issue with parking within Chipping Campden through a combination of audits, surveys 

and analysis. 

Key findings: 

• High Street parking space occupancy was rarely lower than 80%; 

• High Street was busiest during the summer; 

• High Street in summer was almost at capacity with an average of 92% occupancy; 

• 83% of staff working within the town travel to work by car; 

• Over half of staff (57%) usually park on the High Street; 

• Around half of all visitors and half of residents park on the High Street; 

• Parking availability and convenience were the main factors influencing their parking location; 

• 1 hour is the most common duration of stay; 

• Shopping is the most common reason for those visiting for under an hour; 

• Bad parking practice was commonly observed throughout the town (taking more space than needed). 

People searching for parking spaces typically search for a space by traveling up and down the High Street. However, this doesn’t guarantee they will be able 

to find a space. Research shows that parking vacancy of over 15% is required for visitors to find a space with sufficient ease. The parking audit shows that at 

peak times the High Street and its neighbouring streets are regularly over this required level of vacancy.  

The High Street was close to capacity during the July audit and averaging around 80% occupancy during weekdays in January and April. Whilst most visitor 

stays were for one hour, a large proportion were long stays of 5 hours or more. It is highly likely that people looking for a space on the High Street or Lower 

High Street and Leysbourne will effectively have the impression that there are no parking spaces when these streets are over 85% full. 

The survey data shows that both local employees, residents and visitors use the High Street for long stay parking. A similar pattern was observed by the GCC 

study in 2014. Shopping is clearly the most common reason for those visiting for under an hour. Leisure, which is likely to include tourists visiting, saw people 

stay varied lengths of time, but most commonly 2 hours. Interestingly hiking shows up in the under 1 hour section, which may be due to hikers returning to 

their car being interviewed. Most hikers stayed for longer durations. 

Vehicles parked across the town are often observed to be taking more space than needed, and when this is repeated the effect is the significantly reduce the 

number of car parking spaces available. 

Limited capacity was observed on the peripheral streets, however, the relocation of parking to these streets may only push the problem to another location.  

  



Future Options 

The priority for any of the options is to ensure that the problem is not passed on to a neighbouring residential street. Below is a list of potential options for 

Chipping Campden’s parking. 

1. Do nothing – no change to current situation. 

 

2. Mark parking bays to standard size on High Street. 

 

Regulating the size of parking bays (but not charging) will result in fewer vehicles using more space than actually required and control the number of 

spaces that are available on the High Street. Poor parking practice was observed during the parking study; however, our analysis has shown that only 

a modest 5% - 10% increase could be gained from regulating the size of parking bays with markings. Despite a potentially modest gain in spaces, the 

value of marked bays would be from encouraging smarter parking practice and the street space being better managed. If ever a charging system 

were to be put into place the bays would be marked already. However, in this instance, we are only considering the marked bays to improve the 

parking environment, making it easier and safer and it will only be advisory in nature. 

 

An estimation of the number of High Street parking spaces that could be gained is shown below: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Street Number of 
spaces as 
observed 

Spaces if using 
4.8m standard 
dimension 

Comments 

High Street 128 130 Church St to Sheep Street. 
Includes 5 disabled bays 

Main Car 
Park 

30 n/a Pay and display. First 20 
mins free. 50p per hour. 2 
hour max. 

Lower High 
Street 

39 45 Sheep Street to Hoo Lane 

Leysbourne 28 36 Church St to Cidermill Lane 

TOTAL 225 241 Potentially a 5% – 10% 
increase in capacity 



3. Better promotion of School Car Park facility during weekends and school holidays. 

 

Using the school car park could provide capacity on the High Street for visitors through displacement of long stay employee and hiker vehicles. A 

review of the school parking could be carried out in coordination with the school parking ambassador. Following the smarter optimisation of the school 

parking, any residual issues on the High Street can be assessed. This will help provide evidence that additional car parking (Wolds End) is required. 

 

4. Use of Disc Parking for short stay 

Introduce a disc parking system on the High Street. Crucially, parking would remain free but would be limited to say 3 hours. Parkers would obtain a 

disc from participating retailers to display the time of their arrival. Penalty notices would be issued to those staying longer than 3 hours. Exceptions to 

be made for those resident on the High Street. The only cost would be printing the discs and enforcement. The former would be minimal. The latter 

could be self financing through penalties although any shortfall could justifiably be born by the Town Council as part of their commitment to supporting 

economic activity in the town. Such a disc system works extremely well in other comparable towns.  

5. Introduce a charge and time restriction for parking along High Street – a small charge for parking on the High Street or part of it (not for residents) in 

addition to a time restriction of 3 hours may result in many more parking spaces being available for shoppers, with employees finding alternative 

parking solutions or travel arrangement. Research shows that parking vacancy of over 15% is required for visitors to find a space with sufficient ease. 

 

6. Construction of Wolds End Car Park – would provide an all year round option for long stay parking. 

 

The requirement for additional car parking at Wolds End will be demonstrated through the use of the school car park as a weekend and holiday 

solution initially, as detailed above. This will help gauge the capacity needed at the new car park. 

 

Further options 

• Parish Lift – promotion of local lift sharing scheme to help reduce the number of vehicles needing to park within the town, particularly targeted 

at the employee market. Currently in operation in neighbouring Cotswold villages. https://liftshare.com/uk/community/parish;  

• New technology – parking space sensors can be installed to provide up to date information on where available parking bays are located. This 

solution would need to be implemented alongside the marking of parking bays. A mobile phone app can be used to locate the bays; 

• Cycle parking provision – the provision of additional cycle parking spaces would provide an alternative solution for residents, visitors and 

employees who live close enough; 

• School partnering as part of their ongoing business planning to try and remove some of the 57% of employees who are repeatedly parking in 

the High Street area without displacing to residential areas;  

• All the above would reduce pressure for parking either for ‘high season’ or potentially all year around, without needing a hard infrastructure 

solution. The above will produce a ‘valve’ to manage demand in the short-medium term, but sequentially once these are exhausted a build 

solution may then be triggered.  

https://liftshare.com/uk/community/parish

